
 City of Culver City, California  
 Agenda Item Report 
  
Meeting Date:  02/14/11 Item Number: A-1 
REDEVELOPMENT AGENCY BOARD AGENDA ITEM:  Approve a Request for 
Qualifications and Request for Proposals Process to Solicit Developer Interest in 
the Redevelopment of Agency Owned Property at 9300 Culver Boulevard.  
Contact Person/Dept.: Joe Susca, 
Todd Tipton, Redevelopment 

Phone Number: 310-253-5763/5783 

Fiscal Impact:  Yes   [] No   [X] General Fund:   Yes    []             No   [X] 
Public Hearing:  []        Action Item:  [X]    Attachments:  []   
Commission Action Required:     Yes []     No [X]              Date:  _______________ 
Public Notification (E-Mail) Redevelopment Agency Projects (02/01/11); (E-Mail) Meetings 
and Agendas – Redevelopment Agency (02/09/11); (E-Mail) The Downtown Business 
Association (02/01/11); (E-Mail) The Advisory Committee on Redevelopment (02/01/11); 
(E-Mail) The Gateway Neighborhood Association (02/01/11); (E-Mail) The Downtown 
Neighborhood Association (02/01/11); (E-Mail) The Culver City Chamber of Commerce 
(02/01/11); (E-Mail) Members of the public who attended the 11-9-10 workshop on the 
subject matter (02/01/11); (E-Mail) Members of the public who pulled speaker cards on 
the subject matter during the Agency Board meeting of 10-4-10 (02/01/11); (U.S. Post) A 
public notice was mailed to businesses, residents, and property owners in excess of a 
500’ radius of the site (02/01/11); (U.S. Post and E-Mail) Rush Pacifica LLC (02/01/11).  
Department Approval:  
Sol Blumenfeld (02/04/11) 

Agency General Counsel Approval: 
Murray Kane(02/01/11) 

Chief Financial Officer Approval: 
Jeff Muir (by N. Kimball) (02/09/11) 

Executive Director Approval: 
John M. Nachbar (02/09/11) 

 
RECOMMENDATION: 
 
Staff recommends the Culver City Redevelopment Agency Board (Agency Board) 
discuss the process for soliciting developer interest in redeveloping 9300 Culver 
Boulevard AKA Parcel B (the Project) and direct staff to pursue a two step process 
involving issuance of a Request for Qualifications (RFQ) and Request for Proposals 
(RFP) in order to identify the most qualified and interested development firms for 
Agency Board consideration. 
 
 
BACKGROUND: 
 
On October 4, 2010 the Agency Board reviewed interim and permanent 
redevelopment scenarios for 9300 Culver Boulevard and directed staff to conduct a 
workshop to obtain community input from residential neighbors, businesses, the 
Chamber of Commerce, and the Downtown Business Association for the purpose of 
preparing an RFP or RFQ to solicit developer interest in the Project.  In summary, 
the Agency Board’s comments were to: 
 

 Maintain the current Parcel B entitlements to reduce Project costs and 
development timeframes.1 
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 Modify the Project to create an “iconic” design that is “pedestrian friendly” 
and to avoid development of a “fortress-like” or “monolithic” building. 

 
The comments received from the community workshop held on November 9, 2010 
are attached and summarized below.  During the workshop, staff reviewed the 
current Project entitlements and presented images of the currently entitled Project 
along with a range of site development alternatives for consideration. 
 
Staff noted each of the suggestions at the meeting and reminded attendees that it 
was the Agency Board’s direction to maintain the current entitlements and that any 
proposal that exceeded the development program (i.e. exceeded the building 
height, vehicle trip generation, or other environmental criteria identified in the 
Project’s environmental review) would create the need for new development 
permits, adding time and expense to the Project, contrary to the Agency Board’s 
direction.   
 
The workshop recommendations included: 
 

 Mixed Use Commercial / Residential Development 
 A hotel 
 Cultural uses on the upper floors should replace the office. 
 The design should be open with less massing and architectural design 

should complement those buildings that surround it. 
 Adopt the prior OliverMcMillan design for the site. 
 Require the project to be Leadership in Energy and Environmental Design 

certified. 
 Create more green space, and the tenants should include a stationery store 

and a book store. 
 Reduce or eliminate the office use due to the glut of office space now for 

lease on the market. 
 Include retail and cultural uses that draw more people to downtown. 
 Adopt a use similar to the Ferry Building in San Francisco and its farmers’ 

market. 
 Additional parking should be built as part of the project. 
 Provide more downtown retail to balance existing restaurant and office uses. 
 Build green space on the roof. 
 The project should preserve the view of The Culver Studios Mansion and the 

Culver Hotel. 
 The project should adhere to the initial goals outlined for Parcel B in the 1991 

Downtown Charette.2 
 Affordable housing should be built on the upper floors. 
 Public bathrooms should be built within the project for use by town plaza 

event attendees. 
 Given the financial hardships the City now faces, we need to mindful of the 

revenue impacts of any proposed project. 
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 The project should complement the Transit Oriented Development located at 
the Washington/National Exposition Light Rail Station 

 
Some in attendance at the meeting also suggested a design competition rather than 
an RFP/RFQ to identify architects and developers for the project.  Staff believes 
that its proposed recommendation for an RFQ/RFP process will allow the best 
project design to surface in the selection process. 
 
 
DISCUSSION: 
 
The Agency Board’s comments and input received at the community meeting have 
been incorporated in the design recommendations that are part of the attached 
RFQ/RFP. 
 
Staff also consulted with Keyser Marston Associates (KMA), the Agency’s financial 
consulting firm, in order to determine the best approach to solicit developers for the 
site given the current economy.  As previously noted to the Agency Board, though 
Parcel B is a prime downtown development opportunity, redevelopment of the site 
is challenged by soft retail and office markets and recovering financial markets.   
 
In order to address this concern and to help reduce City and developer costs, staff 
is proposing a two step RFQ /RFP process.  The first step involves issuing an RFQ 
to premier firms in order to identify those that are most interested in the Project. 
Respondents will then be included in a short-list of development firms.  The second 
step involves issuance of an RFP to obtain the best proposals from the most 
qualified and interested firms. This two-step process can help identify those firms 
that are most interested and most qualified to redevelop Parcel B while meeting 
community design objectives. 
 
Developers who may be reluctant today to expend the time and resources to 
prepare ambitious development proposals to respond to an RFP may be more 
inclined to do so if they have a reasonable expectation that their proposal will be 
selected from among the short-list of RFQ respondents. In effect, the RFQ 
prequalifies the development firm for the RFP process and limits the number of 
RFP’s issued.  The RFQ may be issued to twelve firms.  A short-list of two or three 
firms can then be established, depending on the field of qualified respondents.  This 
process may take seven to eight months to complete since it involves preparation 
time for the RFQ/RFP, receipt and review of submittals and Agency Board 
approvals.  The intent of the RFQ is to identify qualified developers that 
demonstrate the ability to undertake a project that meets the Agency’s objectives.  
The subsequent RFP will be designed to obtain a highly technical and detailed 
response from each developer in a format that is clear and easy to evaluate and 
that generates the best project for downtown Culver City. 
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The RFQ/RFP Process: 
 
The proposed process involves: 
 

1. Preparation and Agency Board review and approval of the RFQ. (See 
attached). 

2. Establishment of design and financial criteria for site development. 
3. Identification of firms to receive the RFQ.  KMA and staff recommend that 

those firms who have demonstrated experience in similar projects relative to 
Parcel B be included.  A short list of 2 or 3 developers will be selected from 
respondents to the RFQ to receive the RFP.3 

4. Issuance of the RFQ with 60 day response time to address developer 
questions. 

5. Respondent evaluations. 
6. Presentation to Agency Board. 
7. Announcement of short-listed development firms. 
8. Draft and issuance of a RFP requesting detailed design and financial 

parameters and other selection criteria, allowing a 90 day response time. 
9. Proposal evaluations based upon development criteria and developer 

interview. 
10. Agency Board selection of development firm. 

 
 
Evaluation Criteria: 
 
The criteria for evaluating potential development teams and proposals include: 
 

 Development team experience: Experience of architects, developers, other 
financial and design consultants and leasing professionals with projects of 
comparable size. 

 Project design: Evaluation of the proposal consistency with design and 
financial objectives. 

 Evidence of financial commitments: Equity partners and lenders providing 
financial resources for the Project. 

 Financial feasibility of the Project. 
 Adherence to a Project schedule. 
 Quality and type of tenants.  
 Evidence of tenant commitments. 
 Creativity in responding to site and design parameters relative to 

entitlements. 
 Creativity in identifying new design and development opportunities. 
 Quality of submittal and understanding of the Project. 
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FISCAL ANALYSIS: 
 
Issuance of a RFQ/RFP to secure a new developer for Parcel B will not have a 
fiscal impact. 
 
If the selected developer built a project with the existing entitlements whose building 
cost the same as the prior development, staff estimates it would generate Tax 
Increment receipts of approximately $5.5 million over the remaining life of the 
Agency Project Area.  The City would receive building permit fees (approximately 
$1 million in one-time permit fees), and Sales Tax, Business Tax and Utility Users 
Tax totaling approximately $265,000 annually. 
 
 
ATTACHMENTS:     
 
1.  Community Meeting Agenda and Comment Summary. 
2.  Request for Qualifications 
 
 
MOTION: 
 
That the Agency Board: 
 

1. Approve a RFQ / RFP process to secure a new developer for Parcel B; and 
2. Approve the content and issuance of a Request for Qualifications to 

developers. 
 
 

NOTES: 
                                                 

1  Parcel B has entitlements for a three story, 118,000 square foot, office and retail 
development with 84 subterranean parking spaces.  Redevelopment of the property using 
the current entitlements requires conformance to the permitted development program 
consistent with the environmental review for the project (i.e. the development must be 
consistent with the Project height, vehicle trip generation and other environment factors 
identified in the environmental clearance.) 

 
2   Guidelines for Parcel B’s redevelopment were initially outlined during a 1991 Downtown 

Charette whose report was adopted by the City Council and Agency Board in 1992.  The 
report was superseded in 1993 by creation of a Downtown Overlay Zone by the City 
Council and a Downtown Design for Development (DFD) by the Agency Board.  After an 
extensive public vetting process, the DFD was further amended in 1993, 1996 and 2000.  
In regard to development guidelines for Parcel B, the existing 2000 DFD amended the 
initial Downtown Charette guidelines as follows: 
 
 Increased Parcel B’s height limit from 40’ to 56’;  
 Eliminated Parcel B’s setbacks,  
 Removed Parcel B’s requirement for multiple building pads with view corridors and 

allows the building’s massing to be located at a single location 
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 Recommended inclusion of a Parcel B public plaza that is visible and accessible from 
the public right-of-way.   

 
3   The following development firms are recommended to receive the RFQ as they have 

demonstrated experience with projects similar to the one proposed for Parcel B.  In the 
event the Agency directs adding additional firms, staff will include them in the 
distribution: 

 
• Second Street Ventures (Projects include similar Burbank and Culver City 

commercial buildings.) 
 Forest City (Projects include Victoria Gardens and Metro 417 Apartments.) 
 JH Snyder (Multiple office and retail projects.) 
 Tolkin Group (Projects Multiple urban retail/office projects.) 
 Combined Properties (Retail projects include Brentwood Place, Studio City Place.) 
 Caruso Affiliated (Major retail/office developer.) 
 Federal Realty Investments (Major retail/office developer.) 
 Irvine Asset Group (Office/retail projects includes The Park, The Village in Irvine.) 
 Thomas Properties Group (Major retail/office developer.)  
 Trammell Crow Company (Large scale developer of varied projects.) 
 Macerich (Major retail/office developer.). 
 Champion Development (Multiple urban retail projects) 
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REDEVELOPMENT AGENCY 
 
 
 
 

 
 

REQUEST FOR QUALIFICATIONS 
February 15, 2011 

 
 
 
 

Development Opportunity In Downtown Culver City 
 
 
 
 
 
 
 
 
 
 
 
 
 

Submittal Deadline: 5:00 pm., April 11, 2011 
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1.  INTRODUCTION 
 
The Culver City Redevelopment Agency (the “Agency”) invites responses to this 
Request for Qualifications (RFQ) by qualified developers to build a high quality, 
commercial development designed to complement and enhance downtown Culver City.  
 
The Redevelopment Agency envisions a two step process for selecting a qualified 
developer to redevelop Parcel B.  The first step involves issuance of an RFQ to identify 
a group of qualified developers and the second step involves the issuance of an RFP 
to three of the selected respondents expressing interest in pursuing a proposal. This 
process will ensure that the Agency and development community can most efficiently 
deliver the best redevelopment project for the property. 
 
 
2.  DEVELOPMENT SITE  
 
Culver City is five square miles in area and comprised of approximately 40,000 
residents. The city’s top five employers are Sony Pictures Entertainment, Westfield Fox 
Hills Mall, Brotman Medical Center, Symantec and the City of Culver City (local 
government).  For more detailed demographic information, please refer to Attachment 
No. 3. 
 
Regionally located within the Los Angeles Westside, the property is situated at the key 
downtown intersection of Washington Boulevard and Culver Boulevard. Over the past 
10 years, downtown Culver City has emerged as a regional destination for fine dining 
and entertainment largely due to a public private partnership of area reinvestment and 
redevelopment. 
 

 

Site Location
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Commonly referred to as “Parcel B”, (the “Site”) is located at 9300 Culver Boulevard 
and owned by the Redevelopment Agency.  Parcel B is bound by Washington and 
Culver Boulevards as shown in the aerial map below: 
 
The Site is approximately 1.16 acres or 50,730 square feet and currently improved as a 
110-space surface parking lot which also accommodates various temporary uses. 
Parcel B is currently zoned C-3 Commercial/Downtown Overlay Zone and designated 
for Downtown land use in the City’s General Plan and in the Culver City 
Redevelopment Plan Component Area No. 3 and fully entitled.   
 

 
 
Parcel B is generally surrounded by a mixture of commercial uses including Trader 
Joe’s, unique restaurants, the Culver Hotel, Town Plaza, Pacific Movie Theatres, The 
Culver Studios, and the Agency’s 801-space public parking garage located across the 
street at 9099 Washington Boulevard.  Please refer to Attachment No. 1 Vicinity Map.   
 
 
3.  DEVELOPMENT PARAMETERS 
 
The Agency is seeking qualified developers for a high quality commercial development 
that builds upon the successful downtown redevelopment. The Agency encourages 
creative responses from experienced developers that adhere to the existing Site 
entitlements and capitalize on the market potential of the downtown while supporting 
the Agency’s and community’s goals as outlined below. For a more detailed 
explanation of the existing entitlements for the Site, please refer to Attachment No. 7. 
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A summary of the Agency Board and community goals for Parcel B includes:  
 

 Provide iconic architecture that establishes the building as a new downtown 
landmark.  

 Create a “sense of place” that promotes pedestrian activity and provides a new 
destination where residents, employees, and visitors can shop, interact, and be 
entertained. 

 Maximize the building relationship to the street with building design that offers 
setbacks along Culver Boulevard and Ince Boulevard frontage. 

 Foster excellence in urban design and “place-making” by connecting the 
development, visually, physically and through development programming with 
the surrounding streets and streetscape to further enhance the rejuvenation of 
downtown. 

 Create opportunities for pedestrian plazas, seating niches and other urban 
amenities though building orientation, setbacks and building form and avoid a 
monolithic building development. 

 Attract retail and entertainment related business investment that complements 
existing restaurants by promoting downtown’s weekday, weekend and evening 
activity. 

 Anchor the Agency’s recent downtown investments by sensitively integrating a 
well-designed project into the existing urban fabric that includes Town Plaza, the 
historic Culver Hotel, public parking and the adjacent commercial and residential 
neighborhoods. 

 Provide employment and tax revenues to the City and strengthen the City’s 
economic base, while providing economic return to the Agency relative to land 
sale proceeds and property tax revenues. 

 Promote green building and sustainable design with LEED certification 
(Leadership in Energy and Environmental Design).  

 Preserve view corridors to Pacific Theatres, the historic Culver Hotel and The 
Culver Studios Mansion. 

 Provide a high quality mix of specialty retail stores, entertainment, and/or 
restaurant(s) that include outdoor dining on the ground level. 

 Provide a mixture of office, entertainment, retail and/or other uses above the 
ground level. 

 Avoid an insular development by ensuring the project communicates with the 
surrounding commercial community with an open design that features 
pedestrian paths, view sheds, courtyards and public art spaces. 

 
Development considerations include: 
 

1. Entitlements – Maintain the current project entitlements and Parcel B 
configuration for the property. 

2. Uses --  Provide a mixture of commercial and entertainment uses that promote a 
pedestrian-friendly environment and that are consistent with the Downtown’s  
C-3/Downtown Overlay Zone and the Agency’s Downtown Design for 
Development.1 ().  Preferred uses include specialty retail tenants (both national 
and independent retailers), restaurants with outdoor dining, coffeehouse and 
other quality pedestrian-oriented and neighborhood-serving retail/commercial 
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uses that cater to the Westside market and which complement the pedestrian 
friendly, fine dining environment of the downtown.    

3. Building Height – A maximum building height of 56 feet is permitted.   
4. Building Setbacks – Maximize building setbacks, building offsets and massing to 

inform the building design and create visual interest while enhancing 
opportunities for pedestrian activity to, thorough and around the Site. 

5. Building Orientation - Ensure the building communicates with the street edge 
with ample window frontage and through the location of building entries.  

6. Parking – The original project as entitled requires 401 parking spaces. The Ince 
parking structure located adjacent to Parcel B at 9099 Washington Boulevard 
provides 801-space public parking spaces as part of the downtown public 
parking pool.  While the Project entitlements satisfy, in part, the development 
parking requirements through the downtown public parking pool, the selected 
developer will be required to build a minimum of one-level of on-site 
subterranean parking on Parcel B and include an option to build a second 
subterranean level including potential subterranean parking beneath Parcel B 
and Town Plaza. 2 

 
 
4.  EVALUATION CRITERIA 
 
The following criteria will be used in evaluating project submittals:  
 

 Design Quality – Design that creates an exciting, place-making, pedestrian 
friendly, high quality project that promotes downtown as a regional destination.   

 Entitlement Consistency -- Development consistent with existing entitlements. 
 Track Record -- Experience of the development team (architects, developer and 

financial firms) with projects of similar size, scale and redevelopment objectives. 
 Evidence of financial capability to carry out the Project. 
 Financial feasibility of the Project. 
 Conformance to the Agency’s proposed development schedule. 
 Response to site and development parameters relative to the existing 

entitlements and demonstration of creativity in identifying new design and 
development opportunities through tenant mix and the development program. 

 Ability to achieve the community goals outlined in the RFQ. 
 
 
5.  SUBMITTAL CONTENT REQUIREMENTS 
 
The following format is to be used when preparing a response to this RFQ: 
 
A.  Organization and Identification of Development Team 
 

1. Letter of Introduction - Include a summary of the respondent’s basic 
qualifications and past projects. 

2. Work Load – Provide a list of the development team’s current and anticipated 
major projects over the following year. 

3. Team Members -- Identify members of the development team and provide a 
brief description of each team member including the following: 
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 Principals involved in the project. 
 The number of years in business. 
 A brief history of the company. 
 The number of full-time employees. 
 An organizational chart of the firm(s). 
 Resumes of key staff members. 
 The name of persons authorized to negotiate on behalf of the developer. 
 Statements that key staff members assigned to the proposed project are 

committed for its duration.  
 

If the development is a joint venture, provide information for each venture partner and a 
description of prior working relationships.  
 
Identify key team consultants such as the architectural firm, marketing firm, and the 
lender and equity source.  The developer must indicate that the selected architectural 
firm has demonstrated experience with projects of similar nature and size. The 
architect must submit references that address this requirement.  Identify any special 
characteristics of the firm that make it uniquely qualified to carry out the project.  
 
B.  Experience and References 
 
Provide a description for at least three relevant projects completed within the last five 
years by the developer that are similar to the Site and its Development Parameters 
found in Section 3 of this RFQ.   
 

For each project reference submitted, please include the following information: 
 

1.  Project name and location. 
2.  Description of key project features.  
3.  Project size (number of square feet, types of commercial uses, etc.) 
4.  Current status of project including construction start date and 

actual/projected completion date. 
5.  Financial structure for the project including total land and development 

costs. 
6. Financial capability: at least two references from lenders that have 

provided the developer with financing for similar projects. 
7. At least two references who can describe the developer’s prior 

experience in attracting commercial tenants similar to those who are 
intended to occupy space in the Project. 

8. At least two references from governmental agencies on projects recently 
completed by the developer. 

 
C.  Financial Capability 
 
The developer shall provide evidence of sufficient financial strength to undertake and 
successfully complete the Project.  The developer shall provide the following financial 
information: 

 

ATTACHMENT NO. 2

Page 11



Page 7 of 27 
 

1. Evidence indicating additional financial sources available to the developer. 
2. Evidence that the developer will have an equity contribution in the total 

development cost. 
3. Evidence of experience utilizing conventional and local sponsored financing 

and associated requirements from the three projects referenced in Section B 
of this RFQ. 

4. The debt/equity and financial return threshold anticipated by the project. 
 
D.  Proposed Project Description 
 
Provide a detailed narrative description of the proposed development concept for the 
site, number of total square feet, description of the height, bulk, materials, architectural 
design concept, how the design complements and enhances the surrounding 
neighborhood, and a description of any other special features or proposed amenities 
that advance the Project goals.  A conceptual image depicting the design of the Project 
is not requested at this time, but will be required in response to a subsequent RFP. 
 
 
6. SELECTION PROCESS 
 
Responses will be evaluated based upon the evaluation criterion outlined in Section 4 
of this RFQ. Please note that 2 or 3 respondents to this RFQ will be selected to 
respond to a RFP. 
 
Right of Rejection: 
 
The Agency intends to select a developer that demonstrates the highest level of 
expertise, experience, and financial capabilities to successfully develop high quality 
development projects that achieve Agency and community goals. The Agency reserves 
the right to reject any and all proposals or to re-issue the RFQ/RFP in full when such 
action shall be considered in the best interest of the Agency.  Nothing herein shall 
obligate or be deemed to obligate the Agency to accept the Statement of 
Qualifications/Proposals from any developer(s), or be obligated to select one or more 
developers for negotiation of a development agreement or to enter into any Exclusive 
Negotiation Agreement or Disposition and Development Agreement.  The Agency is 
not required to accept any proposal. 
 
 
7.  NOTICE REGARDING DISCLOSURE OF CONTENTS OF DOCUMENT 
 
ALL RESPONSES SUBMITTED ARE THE PROPERTY OF THE CULVER CITY 

REDEVELOPMENT AGENCY AND ARE  PART OF THE PUBLIC RECORD, WITH THE 

EXCEPTION OF THOSE ELEMENTS OF EACH SUBMITTAL WHICH ARE IDENTIFIED BY 

THE DEVELOPER AS BUSINESS OR TRADE SECRETS AND PLAINLY MARKED AS 

“TRADE SECRET,” “CONFIDENTIAL,” OR “PROPRIETARY.” EACH ELEMENT OF A 

SUBMITTAL WHICH A DEVELOPER DESIRES NOT TO BE CONSIDERED A PUBLIC 

RECORD MUST BE CLEARLY MARKED AS SET FORTH ABOVE, AND ANY BLANKET 
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STATEMENT (I.E. REGARDING ENTIRE PAGES, DOCUMENTS, OR OTHER NON-

SPECIFIC DESIGNATIONS) SHALL NOT BE SUFFICIENT AND SHALL NOT BE 

CONSIDERED BINDING IN ANY WAY WHATSOEVER.  IF DISCLOSURE IS REQUIRED 

UNDER THE CALIFORNIA PUBLIC RECORDS ACT OR OTHERWISE BY LAW (DESPITE 

THE DEVELOPER’S REQUEST FOR CONFIDENTIALITY), THE AGENCY SHALL NOT BE 

LIABLE OR RESPONSIBLE FOR THE DISCLOSURE OF ANY SUCH RECORDS OR PART 

THEREOF.  

 

8.   SUBMISSION REQUIREMENTS 

Submittals must comply with the requirements detailed in this RFQ.  Submittals must 
be typed.  Responses which are incomplete, out of order, have inadequate number of 
copies, lack required attachments, or have other content errors or deficiencies may be 
rejected. Contextual changes and/or additions to the proposal after submission will not 
be accepted.  The Agency may require additional information to consider the 
developer’s qualifications. 
 

The response must be submitted in the legal name of the organization and the 
corporate seal (if the organization has a seal) must be embossed on the original 
proposal.  Applications must be signed by an authorized representative of the 
developer who has legal authority to bind the developer in contract with the Agency.  
 
Submission of a response shall constitute acknowledgement and acceptance of all 
terms and conditions stated herein.  Lack of compliance with legal or administrative 
submission requirements may lead to disqualification.  Submittals that are disqualified 
will not be reviewed and rated. 
 
All hand-delivered proposals must be received by 5:00 p.m. on April 11, 2011.  Hand-
delivered proposals received after 5:00 p.m. will not be accepted. Proposals sent via 
U.S. Postal Service, commercial carrier, or self-metered mail must be postmarked no 
later than 5:00 p.m. on April 11, 2011.  If the U.S. Postal Service is used, proposals 
should be sent by certified mail and the developer should retain a receipt showing a 
legible postmark date. If commercial carrier is used, the developer should retain a 
receipt showing legible shipping date.  
 
Proposals submitted via facsimile will not be accepted.  It is the sole responsibility of 
the developer to ensure that the proposal is submitted on time. 
 
The response shall be submitted in an Adobe Acrobat version burned onto a CD, along 
with seven bound copies and one unbound copy.  The deadline for submission of 
qualifications is 5:00 pm on April 11, 2011.  To be considered for evaluation a 
complete set of qualifications as defined herein, including all necessary documentation 
and attachments must be delivered to the following address: 

 
Culver City Redevelopment Agency 
Redevelopment Division, 3rd Floor 
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9770 Culver Blvd. 
Culver City, CA 90232 

Attention: Sol Blumenfeld 
Assistant Executive Director 

 
9. TENTATIVE SCHEDULE AND PROCESS FOR DEVELOPER SELECTION 
 

 Developer responses will be evaluated and a short list of those found to be the 
most qualified shall be presented to the Agency Board for consideration at a 
public meeting approximately 45-60 days after receipt. 

 The developer finalists will then receive approximately 90 days to complete a 
detailed pro forma, a timeline for completion of the project and detailed designs 
that include conceptual renderings, a site plan and building elevations.  Other 
RFQ responses will need to be updated for the specific project being proposed. 

 The developer proposals will be presented to the Agency Board for 
consideration approximately 45-60 days after their receipt.  

 
The selected developer will be required to enter into an Exclusive Negotiation 
Agreement (ENA) with the Agency for the purpose of negotiating a Disposition and 
Development Agreement (DDA) for purchase and development of the site. 
 
Though the above describes the anticipated developer review process, the Agency 
reserves the right to vary from or modify the process if deemed to be in the best 
interest of the Agency. 
 
FOR ADDITIONAL INFORMATION, CONTACT: 
Joe Susca, Redevelopment Project Manager, at (310) 253-5763. Email: 
joe.susca@culvercity.org 
 
ATTACHMENTS: 
 

1. Vicinity Map and Adjacent Uses in Downtown Culver City 
2. Town Plaza Expansion Conceptual Plans 
3. 1-mile, 3-mile, and 5-mile Demographics 
4. Los Angeles County Assessor Final Parcel Map 66158 
5. Community Workshop Ideas 
6. Existing Site Entitlements 

ATTACHMENT NO. 2

Page 14



Page 10 of 27 
 

 
ATTACHMENT NO. 1 

 
VICINITY MAP AND ADJACENT USES IN DOWNTOWN CULVER CITY 

 
 
Culver City has long been known as the “Heart of Screenland” due to the City’s long-standing 
historic ties to the motion picture industry, the most famous of which was MGM studios.  
Downtown Culver City is currently home to Sony Pictures Entertainment World Headquarters 
and The Culver Studios. 
 
Recent redevelopment efforts by the Agency and the City of Culver City have been directed at 
reanimating the Downtown area.  Specific improvements include a pedestrian-friendly 
streetscape with tree-lined, 30 foot-wide sidewalks on Culver Boulevard, landscaped medians, 
tree lighting, public art, and three public parking structures that provide a total of 1,530 parking 
spaces to serve the downtown area.  Downtown has also attracted shops, art galleries and 
over two dozen unique restaurants; most of whom offer outdoor dining.  In 2009 the restaurants 
collectively began offering valet services to their patrons establishing downtown as a 
“restaurant row”.  As part of downtown’s revitalization, the new 12-screen, 1,850-seat Pacific 
Theatres Culver Stadium 12 and Trader Joe’s opened in 2003 and Town Plaza provides a 
unique public open space for the community.  The Agency plans to nearly double the size of 
the existing Town Plaza and recently completed the first phase of its construction.  The 
expanded Town Plaza will become a venue for outdoor performances, exhibitions, community 
events, movie screenings and other special events.  The developer selected for this Project will 
be required to complete the final phase of the Town Plaza expansion construction at Agency 
expense simultaneously to their own building’s construction.  Images of the Town Plaza 
expansion plans are found in Attachment No. 2.  The developer selected will be required to 
provide a storage room to house Town Plaza’s stage and chairs and also agree to build 
restrooms in their building that are easily accessible and remain open to the public during 
events held in the Town Plaza.   
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The Kirk Douglas Theatre is a 317-seat live performing arts venue operated by Center Theatre 
Group, Los Angeles’ premier performing arts company and operator of The Music Center’s 
Mark Taper Forum and Ahmanson Theatre.  The 99-seat Ivy Substation presents live 
performances produced by The Actors’ Gang under the artistic direction of Tim Robbins.  The 
weekly Farmers’ Market across the street from the Site attracts over 1,500 customers and the 
weekly outdoor summer concert series sponsored by the Agency, attracts upwards of 1,000 
attendees each week during July and August. 
 
At nearby Washington/National and Exposition/Venice Boulevards, public and privately owned 
properties will be redeveloped with a combination of commercial and housing uses. These 
projects in the vicinity are Transit Oriented Developments to complement the adjacent light rail 
station terminus now under construction that will open in 2012. 
 
Downtown Culver City attracts thousands of professionals, visitors and residents who seek new 
dining, shopping, and entertainment experiences.  Redevelopment of the Site offers a unique 
opportunity to continue the enhancement of the Downtown area and further define the area as 
a destination.  
 
A. Immediately Adjacent Uses: 
 
Downtown Culver City has an established Business Improvement District known as the 
Downtown Business Association (DBA); whose members are active in the community.  The 
developer of Parcel B and its business tenants will become members of the DBA.  For more 
information, visit the DBA website at http://www.downtownculvercity.com/ 
  

 
Pacific Culver Stadium 12 Theatres in 

Downtown Culver City 
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 Downtown restaurant with outdoor dining  
on a 30-foot wide sidewalk area 

 

   
    The Historic 46-Room Culver Hotel   The Culver Studios -- Mansion 
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ATTACHMENT NO. 2 
 

TOWN PLAZA EXPANSION CONCEPTUAL PLANS 
(Construction Documents are Complete and City Building Permits Approved) 
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ATTACHMENT NO. 3 
 

 1, 3 AND 5 MILE DEMOGRAPHICS 
 

The center of the demographic ring is the intersection of Culver Boulevard at Main Street. 
 
Summary: 

Radius Population Median 
Age 

Households Average Household 
Income 

     
One Mile 41,567 34.20 18,755 $67,292 

Three Mile 317,860 36.20 131,486 $82,264 
Five Mile 899,311 35.90 377,889 $87,129 

Detail: 
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Vehicle Trips:  Culver and Washington Boulevards are four-lane primary arteries which run in 
an easterly and westerly direction through Culver City from the City’s eastern limits through 
downtown Culver City to Marina del Rey.   The intersection of Culver Boulevard and 
Washington Boulevard carries on average of 34,618 vehicles per day.   
 

Traffic Volumes by Segment: 
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 ATTACHMENT NO. 4  
 

LOS ANGELES COUNTY ASSESSOR -- FINAL PARCEL MAP NO. 66158 
 
9300 Culver Boulevard is depicted as Parcel 1 in the diagram below and is LA 
County Assessor Parcel Number 4206-029-934.  (Parcel 2 comprises the Town 
Plaza expansion area.)  Parcel 1 is being sold as part of the Project and is legally 
defined as follows:  
 
Being a subdivision of Parcel 1 of Parcel Map No. 25831, as per map filed in 
book 506 pages 92 to 94 inclusive of parcel maps, together with a portion of Main 
Street as shown on said parcel map, together with a portion of Washington 
Boulevard as shown on map of Tract No. 2444, as per map recorded in Book 24 
pages 5 to 7 inclusive of maps, both in the office of the County recorded of said 
County.  
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ATTACHMENT NO. 5  
 

Community Workshop Ideas 
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ATTACHMENT NO. 6  
 

Existing Site Entitlements 
 
 

CALIFORNIA ENVIRONMENTAL QUALITY ACT (CEQA) 
 
The proposed development on Parcel B shall be subject to specific environmental review as 
part of the applicable City and Agency review procedures.   
 
The Agency had previously certified the Final Supplemental Environmental Impact Report 
(the “FEIR”) on May 3, 1999, for the proposed Town Plaza retail/entertainment Project in the 
Downtown area that includes Parcel B, in compliance with the requirements of the California 
Environmental Quality Act and related State Guidelines (“CEQA”).  The certified FEIR 
considered the proposed Town Plaza development project which at that time included a 16-
screen 3,200-seat cinema, 48,500 square feet of office, 47,900 square feet of restaurant and 
retail, and an 800-955 space parking structure.  The Agency and City adopted certain 
findings making a Statement of Overriding Consideration and a Mitigation and Monitoring 
Program with the approval of the Disposition and Development Agreement for the sale and 
development of Parcels A, B, C, and D which comprised the original project.  
 
Subsequently, City and Agency entitlements were approved for the project, which included a 
1,848-seat, 12-screen movie theater and 4,960 square feet of restaurant/café (Parcel A), 
115,108 square feet of restaurants/cafes and offices (Parcel B), 9,900 square feet of 
specialty grocery (Parcel C), and an 801-space public parking structure (Parcel D).  
 
Development of Parcels A, C, and D have been completed.  The development of Parcel B 
remains to be completed and is the subject of this RFQ. 
 
The Agency-certified FEIR document may be utilized in connection with the environmental 
review of the proposed new development of Parcel B.  Entitlements for the development of 
115,108 total gross square feet of building area, consisting of 40,335 square feet of 
restaurant/retailers and 74,773 square feet of office space on Parcel B have been 
conditionally approved by the City and Agency.  These entitlements for the development of 
Parcel B remain in effect. 
 
 
ENTITLEMENT PROCESS 
 
The Agency encourages responders to submit a creative development proposal for Parcel B 
that is economically feasible.   The Agency will work with City of Culver City staff and the 
selected developer to expedite the entitlement process for the proposed development 
project.   
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NOTES: 
                                            

1     Please reference the following sections of the 2000 Design for Development for 
Downtown: 
• Page 8, Section 6 regarding view corridors 
• Page 9, Section 2 regarding the articulation of large masses. 
• Page 10, Section 3 regarding avoidance of blank walls. 
• Page 10, Section 4 regarding retail scale of components. 
• Page 10, Section 6 regarding maintenance of similar proportions. 
• Page 26, Section 1 regarding provision of intimate scale. 
• Page 26, Section 2 regarding articulating large masses. 
• Page 26, Section 3 regarding shadow impacts. 

 
2 A total of 1,922 spaces in surrounding parking structures, parking lots, and on-street parking) 

serves downtown’s peak parking demand.  Please refer to the City’s Zoning Code for the CD 
Zone for more detailed information regarding quantitative parking requirements for commercial 
uses.   Construction of the additional subterranean parking spaces will not trigger the need for 
a new entitlement. The Agency is currently considering a proposal by The Culver Studios to 
share parking beneath The Culver Studios Mansion lawn, Parcel B and the Town Plaza 
expansion areas.  If implemented, it will require execution of a shared parking agreement 
between the Parcel B developer, The Culver Studios and the Agency. 
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